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In early July, the National Restaurant Industry Chamber (Camara Nacional de la Industria
Restaurantera, Canirac) formally asked the Trade Secretariat (Secretaria de Comercio y Fomento
Industrial, SECOFI) to assist in the collection of dues the Chamber claims are owed by the
subsidiaries of US- based fast-food chains McDonalds, Burger King, and Subway.
Under Mexican law, all companies operating in Mexico are required to join business chambers and
pay appropriate dues. SECOFI officials admit this law has been difficult to enforce for franchisees
licensed by foreign companies, especially fast-food restaurants, given the ambiguity of whether
the franchisee or the parent company are responsible for joining the chamber and paying the
appropriate dues.
SECOFI officials are considering Canirac's request and did not have an immediate comment on the
request. But Canirac president Antonio Alvarez Caballero told reporters that regardless of whether
the parent companies or their subsidiary offices in Mexico are ultimately responsible, one or the
other will have to pay the dues, which are estimated to total about US$147,000. Canirac's annual
membership dues range from the equivalent of US$50 for small- scale operations to US$850 for
businesses that report more than US$118,000 in annual sales.
According to El Financiero International weekly business newspaper, in the case that SECOFI
eventually rules in favor of CANIRAC, the three restaurant chains will be forced to pay a fine
equivalent to triple the amount they owe. Alvarez charged that the failure of the three restaurant
chains to join Canirac and pay dues in effect represents an "unfair trade practice." He said
McDonalds, Burger King, and Subway not only have gained an unfair advantage over other
restaurants which pay dues, but also failed to carry their fair share of the burden in paying for
industry-wide promotional efforts. Alvarez's complaint was only directed at those three US-based
fast-food chains. Other US-based restaurants operating in Mexico include Pizza Hut, Domino's
Pizza, Kentucky Fried Chicken, and Taco Bell.
As of January of this year, McDonalds operated 81 restaurants in Mexico, although the company
has announced plans to expand to 300 outlets by the year 2000. Burger King and Subway have
fewer outlets than McDonalds, but in recent years have also greatly expanded their presence in the
Mexican market. The controversy over the payment of dues by the three US- based chains comes
amid a crisis in the Mexican restaurant industry. According to statistics released by Canirac in July,
almost 12,000 restaurants have closed since Jan. 1, 1994.
According to economic analysts, stiff competition from the rapidly-expanding fast-food chains
is a key factor affecting the restaurant industry. Sales have also been affected by such factors as
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high credit card rates and a sluggish Mexican economy, both of which have discouraged potential
consumers. According to Canirac's Alvarez, a new element this year is the volatile political climate
in Mexico, which has had a profound psychological effect on the population, discouraging leisure
activities such as eating out at restaurants.
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